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Ne THE LEADER IN PET SUPPLIES

MARKETING FOR 65 YEARS

Corals offer retailers the chance to break into
higher profit margin products and repeat sales.
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Retailers who clearly communicate F lans to open
product quality and ease of use to
consumers can sell more.

By Cheryl Roeves.
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4 Kurgo’s Back-
seat Bridge is
designed to mini-
mize driver dis-
traction and
maximize dog
comfort and
safety during
automobile rides.
The padded
bridge part of the
waterproof,
reversible product
connects between
seats to extend a
dog’s space in
the vehicle and act as a front barrier, while the built-in par-
tition prevents a dog from standing on the armrest or get-
ting into the front seat, and it acts as a wall in case the
vehicle stops short, the company states. A built-in cup
holder and pocket for organization come with the item.
www.kurgo.com, or Circle Reader Service Card #1197




